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Global Reality Channel is Canada’s first and only destination for hit reality programming 24/7 


MASS APPEAL - 9 out of 10 Canadians 18+ watched reality programming in fall 2009 

TOP 10 — Not just a fad, reality programming has consistently been in the top 10 since 2001 

POPULAR GENRE - Reality programming is the 2nd most watched genre in the top 10 (after drama) 

LOYAL VIEWERS - Canadians watch reality programming 10% longer than their favourite dramatic programming 
INSTANT CREDIBILITY — 1st ever Global branded channel gives viewers a one-stop destination for the most 
popular and top-rated reality franchises 24/7 

FAN FAVORITE - According to research, an all reality channel will instantly become a top 5 favourite for reality 
TV fans** 

REALITY OUTPERFORMS - Among specialty audiences (A25-54), repeats of reality programming outperform 
repeats of conventional drama series 


SOURCE: BBM Canada PPM, Sep14-Dec13/09, English Canada, A18+, "Canwest SRG reality quantitative study — October 2008, BBM Canada PPM Data, Ontario, F09 (Sep14-Dec16/09) 


76% of reality viewers are A18-49 (indexing at 128 vs the population) 

78% own their home 

76% are employed full or part time (indexing at 121 vs the population) 

20% more likely to have kids/teens in the household 

80% of reality viewers have gone to a movie in the past year (indexing at 128 vs the population) 
40% have ordered delivery in the past month (indexing at 144 vs the population) 


SOURCE: PMB 2010 Spring 2 year Readership and Product Database, A1849, Ontario, PMB 2010 Spring 2 year Readership and Product Database, A18+, Ontario 


Global Reality Channel offers viewers a one-stop destination to discover new reality series and catch the most 
popular reality franchises from the very beginning 


Hit reality series confirmed for launch include the new season of Big Brother, the first season of Apprentice UK, 
as well as viewer favourite series Survivor, The Apprentice, Fear Factor and Extreme Makeover Home Edition 


Reality fans rejoice: every weekend is packed with marathons made up of the best seasons of the biggest series. 


Global Reality Channel offers multi platform advertising solutions that help your brand break through the clutter 

and align with top reality properties and franchises. Unique and customizable opportunities include: 

‘Reality Check’ :10 second vignettes which feature recognizable and memorable reality television footage with 

:05 client tag (1/hr) 

In-show promotional bug: Animated graphic running in show used to promote current and upcoming programming 
Global 


Customizable content opportunities including program stunts, marathons and contests 


Exclusive sponsorship billboards and tagged promo opportunities 
K 


For more, visit www.canwest.com 
Contact your Canwest Sales Representative 
for proposals and customized opportunities 


www.globalreality.ca 
Follow us on Twitter (@GlobalRealityTV) and Facebook 


